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2018 Nationwide Farmer Winter Omnibus Survey
Cinta Research surveys 800x farmers nationwide and up to 4 agri- participating companies can ask 5 or more bespoke questions about their company’s products, perception, brand, organisation, competitors etc.……the findings are then analysed by the demographics Region, Farm Type, Farm Size, Gross Farm Income and Gender Age 

· 3-4 agricultural companies participate – we limit it this so the questionnaire is not too lengthy 

· Each participating company can examine 5x or more bespoke questions within the questionnaire

· Each company’s questions and results are not shared amongst the 3-4 participating agricultural companies. 
· Cinta agri team designs the questions. All we need is a bullet point brief. All questions are pilot tested for functionality  

METHODOLOGY The omnibus is conducted by telephone at a time suitable to farmers who enjoy the mix of farming related topics within the questionnaire. 

SAMPLE SIZE 800x policy decision making farmers are telephone interviewed over a 4 week period
COST is $8,500+GST for 5x comprehensive pre-coded questions analysed by significant demographics.
· Additional questions- pre-coded $1,500.00+GST per question; open $1,900.00+ GST. 
· Screeners $500+GST per screener. Extra analysis over above the free hour is $500+GST
DEMOGRAPHICS 
13x Regional boundaries, Predominant Farm Type, Gender/Age, 

Effective Farm Area by Hectare 100+, Gross Farm Income. 

FIELD MONTHS – July/August RESULTS – August/September BRIEF – bullet points to Cinta by July 5th 2018
SURVEYPRO SOFTWARE segmentation analysis - 95% significance  
OUTPUTS – High spec Power Point and include comprehensive analysis with easy to interpret tables, charts & commentary throughout with overall conclusions 
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	region
	   ratio
	percentage

	Northland/ Auckland
	64
	8%

	Waikato
	112
	14%

	Bay Of Plenty
	32
	4%

	Gisborne
	32
	4%

	Hawkes Bay
	48
	6%

	Taranaki
	40
	5%

	Manawatu/ Wanganui
	88
	11%

	Wairarapa/Wellington
	32
	4%

	Marlborough
	32
	4%

	Tasman/ West Coast
	32
	4%

	Canterbury
	128
	16%

	Otago
	80
	10%

	Southland
	80
	10%

	TOTAL
	800
	100%


Extensive agri-business track record……………
( Agriseeds  ( AgResearch NZ ( Agrifeeds ( Adama ( ASB Rural  ( Agronica ( Ag ITO ( Ambreed ( ACC ( Agvax ( Allflex New Zealand ( AgriQuality ( Animal Remedies ( Bayer NZ ( Beef & Lamb NZ ( Blue Wing Honda ( Bell Booth ( Balance ( Country Wide ( Dexcel ( DOL ( Donaghys ( Dexcel ( Deer Industry NZ ( DuPont ( ENZA ( Elders ( FMG  (( Farmside (( Farmlands      ( Gibson Group ( Gallaghers ( Goldpine ( Hynds  ( Hurricane ( Holden NZ ( Johne’s Management ( Kotare Bioethics                  ( Landpower ( Lowe Corporation ( MBIE ( MAF ( Merck ( Merial NZ ( Mystery Creek Field Days ( Meridian ( Mediaworks       ( Mercury ( Molemap Rural ( Nimmo-Bell ( Nufarm ( NZ Farm Forestry ( NZ Young Farmers Contest ( NZ Sheep & Meat Innovation NZ Ltd ( NZ Beef Council ( NZ Meat Research Development Council ( Napier Abattoir ( NZ Vet Association            ( Ovis Management ( Pasture Renewal Trust ( PGG Wrightson NZ ( PGG Wrightson Seeds ( Pedigree ( Pfizer ( Rissington Breedline ( Rabobank ( Rezare ( Ravensdown ( Swanndri (Telecom Rural ( Tower ( Trutest  ( Young Farmers Competition    ( Virbac ( Vetlife ( Worksafe ( Wiremark ( Westpac Rural ( Xtra Rural ( Zoetis
2011 North Island Runner–Up Rural Women in Business Award

2005 PIC/ Lincoln University Kellogg’s Rural Leadership Scholar Graduate

2004/05 HB Telecom Small Business Award Up to 2.5 Mill Turnover Winners

2004/05 HB Unison Best Agri-Business Award Up to 2.5 Mill Turnover Finalists                                                                                
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                                                www.cinta.co.nz | Skype fionahudson | PO Box 28148 Havelock North Hawke’s Bay NZ










